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THE  BEGINNING  

º Local Integrated Programme for Vulnerable 

Social Groups - òEmployment opportunities 

for alló (ǳȎȏ.EKO)  

 

ºDuration : 2012-2015, the funding was under the 

Sectorial  Operational Programme "Human 

Resources Development" for the programming 

period 2007-2013. 
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THE  BEGINNING  

º The Project was targeted on unemployed coming 

from difficult backgrounds, such as living under 

the poverty standard, people with disabilities, 

long term unemployed, 50+ etc.  

º The main activities of the programme were to 

provide consultancy & training to unemployed 

and promote them to the labour market.  

ºRole of ANKA : Lead Partner and technical 

support consultant.  
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THE  FORMATION  
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º The social cooperative 

òILAKATIó was 

established on 

November 2013  

º The 12 founding 

members were 

originated from the 

programme  TOPEKO  

 



THE  FORMATION  & FOCUS  

º Target  focus  of  the  Social  Cooperative  

òILAKATIó is :  

· the development  of production,  standardization  ð 

packaging  processes,  

· the processing and marketing  of Mediterranean  

Dietary  products  and  

· the processing and marketing  of agricultural  

products  of the primary  or secondary sector. 
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THE  FORMATION  & AIM  

ºThe  aim  of  the  Social  Cooperative  

òILAKATIó is  to  pursue  collective  

benefits  by :  

ºharnessing  local products  and traditional  

activities,   

ºachieving  self-sufficiency  in  food and 

º promoting  employment . 
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COOPERATIVE  IDENTITY  
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Logo  Producer's  card  



COOPERATIVE  IDENTITY  
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Card visit  Memberõs card 



COOPERATIVE  IDENTITY  
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Informative Leaflet  



THE  STRATEGIC  OBJECTIVES  1 
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º The strategic objectives of 

the Cooperative are:  

· Support  the local trading  

of agricultural  products  

and food, so that  each 

producer  can have 

representation  on the 

local market  and the 

possibility  of direct  

contact  with  the 

consumers. 



THE  STRATEGIC  OBJECTIVES  2 
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· Development of small 

lines of 

standardization and 

processing of 

agricultural and food 

products, to impart 

the added value & the 

life cycle of the local 

products . 



THE  STRATEGIC  OBJECTIVES  3 
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· Development of small 

farms producing 

agricultural products or 

standard -processed food 

by members of the Social 

Cooperative or with the 

contribution of their 

personal production as 

members. This will 

contribute to the variety of 

available products of the 

cooperative. 



THE  ORGANIZATION  CHART  
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